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logomark
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Clear Spqce PC

. Clear Space pl@/ent type °

images or other graphic . . L
elements fgom interfering _' ® L]

with®ur logo’s eligibility. No )
graphic elements are allowed

to encroach on the border

around thesloggia, which is @
defiped by 50% of the loggia

height on each side.
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Logo variation JASES

The logo used on an app will
often depend on the background
and manufacturing method.
When using a logo on a white
background. You can use the full
color version or the blue logo.

Full colorg
I

;f PC VENTURES

ﬁull color with bac&round ®

One color background
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Background Color
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Priamary colors
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Secondary colors
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Typefaee

Two font tyI
for the logo, typéf
“tamily:
Josefin Sans
Br.itannic Bold

When tooUse:

Josefin sans is the font
usedbin the PC font of
% logotype ©

a
» )yt
.’ b

1 e
When to Use:

Britannic Bold is the font
used in the letter VENTURE
of the logo type
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®

Jo.sefi.n Sans (Bold)
ABCDEFGHIJKLMNOPQRSTU-
VWXYZ « .

abcdef’ghuklmnopq rstuvwxyz
19345678901@£$%* &*()

‘Britannic Bold (light)

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz
1234567890!'@£$%"&*()



"~ Do Not: Fonts
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Do Not: Logom,a'rk v l/"

s PC VENTURES PC VEMURES,,;;,

Do not resize or change the ® ",
position of the Ibgomark. '
A . » &

14 _" 2 v » L)

4

n
N

Do nét usé any other font, °
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squash the logo. Any ® 7o ® - v
resizing must be in
proportion. g
Do Not: Colour [ .
Do hot change the colours ‘%‘%‘, \

even if they look similar. i}%
Use the official colour
specifications detailed in
these guidelines

PCUENTURES <8 PCVENTURES



Pattern

Pattern is one of the key
elements in PC brand
identity. They are intended
to be repeatable to be used
in a wide variety of
applications. Our inspiration
comes from the PC logo.

The common point of these two
patterns is that they are
composed of triangles, creating
the strength of the logo

»

&




Logo & Brand ldentity Guidelines

Application

&
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Lorem Ipsum is simply dummy text of the
printing and typesetting industry. Lorem
Ipsum has been the industry’s standard

SMART OBJECT
FULLY EDITABLE

PCVENTURES 53 0000 600980 OHOATTHRE
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